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Disclaimer 

Use of any knowledge, information or data contained in this document shall be at the user's sole risk. 
Neither the ChArGED Consortium nor any of its members, their officers, employees or agents accept 
shall be liable or responsible, in negligence or otherwise, for any loss, damage or expense whatever 
sustained by any person as a result of the use, in any manner or form, of any knowledge, information or 
data contained in this document, or due to any inaccuracy, omission or error therein contained. 

The European Commission shall not in any way be liable or responsible for the use of any such 
knowledge, information or data, or of the consequences thereof. 

This document does not represent the opinion of the European Union and the European Union is not 
responsible for any use that might be made of it. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Copyright notice 

© Copyright 2016-2019 by the ChArGED Consortium 

This document contains information that is protected by copyright. All Rights Reserved. No part of this 
work covered by copyright hereon may be reproduced or used in any form or by any means without the 
permission of the copyright holders. 
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Executive Summary 

The main objective of the ChArGED dissemination strategy is to describe the achieved and planned 
dissemination activities and tools to ensure that various target groups get aware of the activities of the 
project. More specifically, through these activities, ChArGED aims to create public awareness and 
generate interest to different communities (scientific, industrial, wider public, policy makers, etc.) as 
well as to inform and consult industrial players in the field across Europe about the ChArGED solutions 
for energy efficiency in public buildings, in general. Dissemination/ Communication activities help 
towards the identification of the benefits of the ChArGED outputs and the exploitation of these in order 
to maximise the impact of the project on all stakeholders. 

To this end, the project has been communicated (during the first year of its life) through different online 
and offline channels; these activities are thoroughly presented in this document. This report presents 
the dissemination effort and material which have taken place during the entire second year of the 
project implementation. 
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1 Introduction 
This report, part of WP5, summarises the dissemination activities, along with the communication 
material, that were performed during the first year of the ChArGED project. At the beginning of the 
project, the identity and the main communication channels with the stakeholders were built. The 
identity contributes into the recognition of the ChArGED project, and is mainly based on the graphical 
consistency of the material and the dissemination of project results. The following are the main topics 
of the ChArGED dissemination efforts during the second year: 
• The ChArGED as a project in general, 
• The ChArGED end-user deployment plans (results of WP4), 
• The ChArGED architecture and initial design (results of WP3),  
• The ChArGED planned system components and particularly the gamified app. 
• The ChArGED baseline assessment methodology 
 
A wealth of activities, online and offline, have taken place. These are described in more detail in the next 
chapters. 
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2 Communication material 

 

2.1 Flyer and poster 

A flyer has been re-designed, in order to present the recent results of the project as mentioned above. 
The flyer is also publicly available for download at the ChArGED website. 

 

 

Figure 1 ChArGED flyer v1 
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Figure 2 ChArGED flyer v2 

 

2.2 Presentation template 

The project presentation was updated for complete project presentation, further contributing to the 
identity forming and making the project recognisable. 

The project general presentation has been also updated to include project results related to the system 
components and validation methodologies.  

 
 

Figure 3 Extracts of ChArGED baseline presentation 

 

2.3 Document templates 

Although document templates can be considered part of the quality management, since some 
deliverables are public, the consistent form of these documents contributes to the ChArGED graphic 
identity. 
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Figure 4 Extracts of ChArGED deliverable template 
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3 Online Activities 

The project website, at http://www.charged-project.eu/ , has been continuously updated with project 
results, and events. For the visitors’ convenience almost all subpages of the website are accessible by 
the main page with respective quick links. Moreover, links to the social media accounts (LinkedIn and 
Twitter), “amplifying” the branding of the project, are available on the Main Page of the website.  

http://www.charged-project.eu/
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Figure 2 Screenshot of ChArGED website (main page) 
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The ChArGED website has proved highly effective in the dissemination of the project. The number of 
visitors shows increasing trends, while the monthly number of unique visitors are beyond the 2000 
mark since June 2017. A constant increase at the number of visits appears in January 2017, after the 
dissemination of ChArGED in the European Utility week and the VIMSEN project workshop. 

 
Figure 3 ChArGED website sitemap 

The duration of the visits, which is one of the factors in calculating the audience engagement1, is slowly 
declining following the increase in visitors. This is an expected behaviour, as normally more visitors 
means that the site is accesses by a wider audience which is not necessarily interested in all the technical 
details of the projects. Nevertheless, the overall average duration is at the 2 minutes mark, which is 
assessed as good performance based on industry standards.2 

 

Figure 4 ChArGED website visit duration 

                                                             

1 The other factors are: click depth, return frequency and long-term loyalty, Peterson E., Carrabis J., “Measuring the 

immeasurable: visitor engagement”, WebAnalyticsDemystified, 2008 

2 https://www.spinutech.com/blog/digital-marketing/7-website-analytics-that-matter-most/#AvgSessionDuration 
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Hits on the project web pages via search engines show increased interest, with more than 80 hits per 
month constantly after October 2016. 

 

Figure 5 ChArGED website hits from search engines 

Public deliverables are also available for download at the website. The total number of downloads after 
March 2017 is constantly above 100. 

 

Figure 6 Public deliverables downloads 
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3.1 Social media 

3.1.1 LinkedIn 

During this period the project LinkedIn group was renamed to Energy Efficiency projects as this is now 
used by other projects and specifically the projects ENTROPY, BENEFFICE(common coordinator), 
PEAKapp. This has been created with the initiative of ChArGED proposed and welcomed by other 
projects. More project will be invited. Furthermore, while the group itself is a way to connect relevant 
interested persons and parties, and promote to them the project results and relevant discussions, the 
same news and results of the project have been also published as posts of partners and republished by 
others in order to reach larger audience. Indicatively while the group now includes x members, recent 
project news have been reported to have 1164 views . 

 

Figure 7 LinkedIn Energy Efficiency Projects H2020 group  

Therefore in the second year the Linkedin group has expanded from 30 LinkedIn members to 51, 
showing a big increase and real benefit of cooperating with other relevant projects. The aim is to engage 
with the different communities (academic, industrial, etc.) and enable them to actively participate in the 
professional conversations or even initiate their own, thus creating a focused audience. 
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Figure 8: LinkedIn post in the open space 

The statistics of the Group members industries are summarised in the following graph: 

 

Figure 9: Industries of LinkedIn group members 
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3.1.2 Twitter 

A twitter account has been also set up and updated with the latest news and events.  

  

Figure 10 ChArGED twitter announcements 

 

Up to the time of creating this document the twitter account had 45 followers and a total of 22 tweets. 

 

Figure 11 Last 28 days summary of Twitter account 

 

The ChArGED tweet impressions, as expected do not have a constant number since they are largely 
dependent on the number and nature of the tweets themselves. However, a constant trend for an 
average value of 300 tweet impressions per month can be observed. 
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Figure 12 ChArGED tweet impressions 

 

 

Figure 13 Twitter profile monthly statistics - Tweets, mentions and profile visits 

3.2 EC and partner websites 

The links to partners websites have been maintained. 

 

Project information is also available at the EC Community Research and Development Information 
Service (CORDIS). 
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Figure 14 CORDIS project web page 

3.3 Application to the Common Dissemination Booster 

The project has taken part to the application to the Common Dissemination Booster which has been 
coordinated by the project PEAKapp. 9 other projects have cooperated for this including BENEFFICE, 
CHARGED, encompass, ENTROPY, ORBEET, ENERGAWARE, GREENPLAY, GAIA, TOGETHER. 
Unfortunately this application has not been successful and has been rejected by EC. 
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3.4 ChArGED Newsletter 
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3.5 ChArGED invited post in PEAKApp newsletter 

PEAKapp has invited CHARGED for a post on their newsletter. 
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4 Offline activities 

4.1 Publications 

4.1.1 Press articles 

DAEM has proceeded to a press release in 11 July 2017 focusing on the implementation of CharGED 
project, its main objectives and the Application that is developed. The press released has been indexed 
in the following links: 

1. Netweek: http://www.netweek.gr/default.asp?pid=9&la=1&arId=3555 

2. SEPE: http://www.sepe.gr/gr/InformationTechnology/it-article/9408360/i-daem-ylopoiei-
pilotiki-efarmogi-gia-to-eyrwpaiko-ergo-charged/ 

 

http://www.netweek.gr/default.asp?pid=9&la=1&arId=3555
http://www.sepe.gr/gr/InformationTechnology/it-article/9408360/i-daem-ylopoiei-pilotiki-efarmogi-gia-to-eyrpaiko-ergo-charged/
http://www.sepe.gr/gr/InformationTechnology/it-article/9408360/i-daem-ylopoiei-pilotiki-efarmogi-gia-to-eyrpaiko-ergo-charged/
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Additionally, a second press release was published in 6 September 2017 presenting the solar panel 
installation in DAEM premises. The article underlined that the installed infrastructure combined with 
the proposed framework of CharGED facilitates the reduction of energy consumption in public buildings. 
The press release has been indexed in the following online media:  

1. http://www.businessnews.gr/article/84303/daem-egkatestise-fotovoltaiko-systima 

2. https://energypress.gr/news/i-daem-egkatestise-fotovoltaiko-sto-plaisio-ylopoiisis-toy-
eyropaikoy-ergoy-charged 

3. http://www.netweek.gr/default.asp?pid=9&la=1&cID=1&arId=35789 

4. https://www.b2green.gr/el/post/49653/egkatestise-fotovoltaiko-systima-i-daem 

5. http://www.energyinvest.gr/ananeosimes-piges-energeias/eidiseis-ananeosimon-pigon-
energeias/iliaki-energeia/fotovoltaika/ybridika-fotovoltaika/6735-daem-eggatestise-
fwtoboltaiko-systima 

6. http://www.palo.gr/perivallon-nea/daem-egkatestise-fwtovoltaiko-systima/16494657/ 

http://www.businessnews.gr/article/84303/daem-egkatestise-fotovoltaiko-systima
https://energypress.gr/news/i-daem-egkatestise-fotovoltaiko-sto-plaisio-ylopoiisis-toy-eyropaikoy-ergoy-charged
https://energypress.gr/news/i-daem-egkatestise-fotovoltaiko-sto-plaisio-ylopoiisis-toy-eyropaikoy-ergoy-charged
http://www.netweek.gr/default.asp?pid=9&la=1&cID=1&arId=35789
https://www.b2green.gr/el/post/49653/egkatestise-fotovoltaiko-systima-i-daem
http://www.energyinvest.gr/ananeosimes-piges-energeias/eidiseis-ananeosimon-pigon-energeias/iliaki-energeia/fotovoltaika/ybridika-fotovoltaika/6735-daem-eggatestise-fwtoboltaiko-systima
http://www.energyinvest.gr/ananeosimes-piges-energeias/eidiseis-ananeosimon-pigon-energeias/iliaki-energeia/fotovoltaika/ybridika-fotovoltaika/6735-daem-eggatestise-fwtoboltaiko-systima
http://www.energyinvest.gr/ananeosimes-piges-energeias/eidiseis-ananeosimon-pigon-energeias/iliaki-energeia/fotovoltaika/ybridika-fotovoltaika/6735-daem-eggatestise-fwtoboltaiko-systima
http://www.palo.gr/perivallon-nea/daem-egkatestise-fwtovoltaiko-systima/16494657/
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4.1.2 Scientific Publications 

The following articles have been presented in conferences or published in scientific journals (this 
section presents all the publications during the entire project so far). All of the project publications are 
introduced the open repository of Research Gate. 
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1. First Paper 

Publication Title: IEEE Transactions on Smart Grid , vol.PP, no.99, doi: 10.1109/TSG.2016.2582298 
URL:http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=7494677&isnumber=5446437  

 
Article Title: “Optimal Design of Serious Games for Consumer Engagement in the Smart Grid". 

Authors: T. Papaioannou; V. Hatzi; I. Koutsopoulos 

http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=7494677&isnumber=5446437
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Figure 15 Extracts from the IEEE Transactions on Smart Grid paper 

 

2. Second Paper 

Publication Title: The 10th Mediterranean Conference on Information Systems (MCIS 2016), Paphos, 
Cyprus, 4-6 September 2016.  
URL:http://aisel.aisnet.org/cgi/viewcontent.cgi?article=1039&context=mcis2016 
Article Title: “Gamification, Geolocation and Sensors for Employee Motivation Towards Energy 
Conservation at the Workplace". 

Authors: Kotsopoulos, Dimosthenis; Bardaki, Cleopatra; and Pramatari, Katerina, "" (2016).  

http://aisel.aisnet.org/cgi/viewcontent.cgi?article=1039&context=mcis2016
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Figure 16 Extracts from the MCIS 2016 paper 

 

3. Third Paper 

Publication Title: GamiFIn. conference 2017, in Pori, Finland on 8-9 May 2017. 
Article Title: " Waste no more: Gamification for energy efficient behaviour at the workplace" 
Authors: Lounis, D.Kotsopoulos, C.Bardaki, T.Papaioannou, K.Pramatari. 
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Figure 17 Extracts from the GamiFIN 2016 paper 

 
4. Fourth Paper 

 
Publication Title: Proceedings of 30th Bled e-Conference: Digital Transformation – From Connecting 
Things To Transforming Our Lives, Bled, Slovenia, 2017.  
Article Title: "Designing an IoT-enabled Gamification Application for Energy Conservation at the 
Workplace: Exploring Personal and Contextual Characteristics" 
Authors: Dimosthenis Kotsopoulos, Cleopatra Bardaki, Stavros Lounis, Thanasis Papaioannou, Katerina 
Pramatari 
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Figure 18 Extracts from the 30th Bled paper 

 
 

5. Fifth Paper 
 
In the context of Global IOT Summit Geneve Jun 2017, ENTROPY EE H2020 project, cooardinated with 
several projects the organisation of the workshop. The workshop co-chairs were Antonio Skarmeta and 
Anastasios Zafeiropoulos ENTROPY consortium, George Boultadakis CHARGED consortium, Sébastien 
Poulain GreenPlay consortium, Piero Fraternali enCompass consortium, Miquel Casals EnerGAware 
consortium, Johannes Reichl PEAKapp consortium, Giorgos Mylonas GAIA consortium, Javier Royo 
OrbEEt project. 
  
This workshop looks to be a forum of discussion between different stakeholders, researchers, industries 
etc, in order to present the most recent advances in the area of ICT and IoT based Energy Efficiency 
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solutions. It will also promote the collaboration and mutual exchange of experiences between 
researchers. The presence of researchers from EU funded projects will be promoted although open to 
all kind of contributions.  

 

The technical topics of interest included: 
 Data management and knowledge extraction 
 Novel network infrastructures 
 Smart metering infrastructures 
 Wide area management and monitoring systems 
 Networking protocols for low-power devices 
 Methodologies for studying and analyzing smart buildings’ performance 
 Pilot applications and experiences in both public and private buildings 
 IoT-based gamification for behavioral change towards energy efficiency 
 IoT for Energy-related issues in Education 

 
Publication Title: Global IoT Summit 2017 (Workshop on Energy Efficient Solutions Based on IoT – 
EESIoT 2017), Geneva, Switzerland, June 2017. 
Article Title: " IoT-Enabled Gamification for Energy Conservation in Public Buildings" 
Authors: Thanasis G. Papaioannou, Dimos Kotsopoulos, Cleopatra Bardaki, Stavros Lounis, Nikos 
Dimitriou, George Boultadakis, Anastasia Garbi, Anthony Schoofs 
 
 
 
 

  

Figure 19 Extracts from the Global IoT Summit 2017 
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6. Sixth Paper 

Publication Title: 2018 IEEE International Conference on Pervasive Computing and Communications 
Workshops (PerCom Workshops)  
Article Title: ChArGED: Implementing a framework for improving energy efficiency in public 
buildings through IoT-enabled energy disaggregation and serious games 
Author(s): Dr. Nikos Dimitriou, Mr. Anastasia Garbi, Mr. Kostas Vasilakis, Mr. Manolis Nikiforakis, Mr. 
Sarantis Kotsilitis, Mr. Anthony Schoofs, Mr. Amr Taha, Mr. Fabian Pursche, Mr. Nikolay Deliyski, Mr. 
Dimosthenis Kotsopoulos, Dr. Thanasis G. Papaioannou and Dr. Cleopatra Bardaki (PERCOMM 2018) 
Athens, 19-24 March 2018.  

 

Figure 20 Extracts from the PERCOM 2018 paper 

7. Seventh Paper 
8.  

 
Publication Title: IEEE SmartGridComm 2017, Dresden, Germany. 
Authors: Thanasis G. Papaioannou and George D. Stamoulis 
Article Title: “Teaming and Competition for Demand-Side Management in Office Buildings” 
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Figure 21 Extracts from the IEEE SmartGridComm 2017 

 

9. Eighth Paper 

Publication Title: IEEE International Energy Conference, Towards self-healing, resilient and green, 
electric power and energy systems. ENERGYCON18 . 
Authors: Dimitriou N. 
Article Title: “ChArGED: Improving energy efficiency in public buildings through IoT-enabled energy 
disaggregation and serious games”. 
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Figure 22: Extracts from the ENERGCON2018 paper 

10. Ninth Paper 

Publication Title: 11th Mediteranean Conference on Information Systems (MCIS), Genova – Italy, MCIS 
2017 Proceedings. 27. 
Authors: Kotsopoulos, Dimosthenis; Thanasis, Papaioannou G.; Stamoulis, George D.; and Pramatari, 
Katerina  
Article Title: "An Exploration Of Parameters 
Affecting Employee Energy Conversation Behaviour At The Workplace, Towards IOT-Enabled 
Behavioural Interventions" 

http://aisel.aisnet.org/mcis2017/27 

 

http://aisel.aisnet.org/mcis2017/27
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Figure 23 Extracts from the MCIS 2017 paper 

 

11. Tenth Journal Paper 

Publication Title: MDPI, Sensors 2018. http://www.mdpi.com/1424-8220/18/2/537 
Authors: Thanasis G. Papaioannou , Nikos Dimitriou , Kostas Vasilakis , Anthony Schoofs, Manolis 

Nikiforakis , Fabian Pursche, Nikolay Deliyski, Amr Taha, Dimosthenis Kotsopoulos, Cleopatra Bardaki, Sarantis 

Kotsilitis  and Anastasia Garbi 

Article Title: " An IoT-based gamified approach for reducing occupants’ energy wastage in public 
buildings" 
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Figure 24 Extracts from the MCIS 2017 paper 

 

4.2 Events 

4.2.1 Participation in conferences, seminars and workshops 

ChArGED was disseminated via the participation of consortium partners to various events. Again the 
events are kept and the new ones in the Year 2 have been added, for consistency and for giving a good 
overview of the project activities and achievements. 

 Dissemination event #1: Workshop for EE 2014 & 2015 Coordinators 

Date: 23-24 May 2016 
 

Audience/Activity 
EASME POs, EE2015/2015 project coordinators 
 
Short description 
The European Commission Executive Agency for SMEs (EASME) organised a very creative workshop for 
EE 2014 & 2015 Coordinators on the 23rd-24th of May 2016, in Brussels. Project coordinators had the 
chance to meet, present their projects, interact with the POs and get the insight of the "ICT for Energy 
Efficiency" initiative, acquire a clear view of the other projects' content and create synergies. 
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Figure 25 Extracts from the presentation given at the EASME workshop 

 

•Dissemination event #2: Internet of Things Conference 2016, Athens-Greece 

 
Date: 19 September 2016 
 

Audience/Activity 
Business Community, IoT researchers  
 
Short description 

The conference focused on the predictions and trend of the IoT ecosystem, the regulatory framework 
that will determine the function and the platforms upon which business applications will be based. A lot 
of case studies were presented to show the practical issues concerning the IoT ecosystem, which will 
eventually influence business plans and future investments. AUEB participated in the conference and 
presented ChArGED project to the audience (presentation title: IoT applications in Retail and Energy-
efficient Workplace). 

 

Webpage: http://iotconference.boussiasconferences.gr/default.asp?pid=1&la=2 

http://iotconference.boussiasconferences.gr/default.asp?pid=1&la=2
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Figure 26 Extracts from the presentation given at the Internet of Things Conference 2016 
workshop 

 

 Dissemination event #3: Stakeholder Engagement Event 2016-Icarus project (Integrated 
Climate Forcing and Air Pollution Reduction in Urban Systems) 

Date: 03 November 2016 
 

Audience/Activity 
PAs (Greek), Local Authorities/Municipalities & Regions, Academia/Researchers, Business, NGOs, 
Institutes 
 

Short description 
The ICARUS Stakeholder Engagement Event was organized by the Athens Development and Destination 
Management Agency (A.D.D.M.A.) and the Environmental Engineering Laboratory (EnvΕ-Lab) of 
the Aristotle University of Thessaloniki (A.U.Th.)  on 3 November 2016 in Athens. At the event 
distinguished experts presented their insights and discussed policy framework measures that together 
with the ICARUS innovative technological tools can contribute to air pollution reduction and mitigation 
of climate change and lead towards the development of Resilient Cities. DAEM participated promoting 
CharGED. 
 

Webpage 

http://icarus2020.eu/icarus-stakeholder-engagement-event/ 

https://www.facebook.com/daemitcompany/posts/1160117017376652  

 

http://www.developathens.gr/en
http://www.developathens.gr/en
http://www.enve-lab.eu/
https://www.auth.gr/
http://icarus2020.eu/icarus-stakeholder-engagement-event/
https://www.facebook.com/daemitcompany/posts/1160117017376652


 

D5.8 2nd Year Dissemination report including communication 
material 

 

 

 

 

Page 42 of 56 

 

 

Figure 27 Photos from the ICARUS  workshop 

 

 Dissemination event #4: European Utility Week 2016 

Date: 15-17 November 2016 
 

Audience/Activity 
Utilities, hardware manufacturers, investors, ESCos 
 

Short description 
European Utility Week is the premier business, innovation and information platform connecting the 
smart utility community, with experts from utilities, network operators, vendors, consultants, startups 
and system integrators covering the entire smart energy value chain. 
Wattics had a stand at the trade event and took the opportunity to promote CHARGED together with its 
own solutions for the duration of the event. 
 

Webpage: http://www.european-utility-week.com 
 

 

Figure 28 Photo from the WATTICS booth and the ChArGED screen at the European Utility 
Week 
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 Dissemination event #5: Urban Policies Workshop  

Date: 18-19 December 2016 
 

Audience/Activity 
PAs (Greek), Local Authorities/Municipalities & Regions, Academia/Researchers, Business, NGOs, 
Institutes 
 

Short description 
The Urban Policies Workshop Event was organized by CoE Civic School of Political Studies in Greece - 
Symbiosis and the Athens Municipality Resilience and Sustainability Office on 18 and 19 December 2016 
in Athens. This Lab used a political and institutional perspective to explore cities as governance systems. 
Participants engaged in analysing urban politics and governance from political and institutional 
perspectives. The objectives included the exchange of best practices relating to the local authorities’ 
communication with their citizens through information and data sharing. DAEM participated promoting 
CharGED. 
 
Webpage 

https://resilientathens.wordpress.com  

 

Figure 29 Photos from the Urban Policies  workshop 

 

 Dissemination event #6: VIMSEN workshop 

Date: 13 January 2017 
 

Audience/Activity 
EE project partners, related stakeholders, academics, entrepreneurs, researchers.  
 
Short description 
ChArGED participated (via European Dynamics) in the VIMSEN «Virtual Microgrids for Smart Energy 
Networks» technical workshop that was organized on 13 January 2017 in Athens, Greece with a 
presentation entitled "H2020 ChArGED project: Cleanweb gamified energy disaggregation" 
 

https://resilientathens.wordpress.com/
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Webpage: http://www.ict-vimsen.eu/index.php/news  

 

  

Figure 30 Extracts from the VIMSEN workshop agenda 

 

  

Figure 31 Extracts from the presentation given at the VIMSEN workshop 

 

 Dissemination event #7: Mobile World Congress 2017, Barcelona, Spain 

Date: 26 February 2017 – 2 March 2017 
 

Audience/Activity 
SMEs, StartUps, Enterprises Academia/Researchers, Business, NGOs, Institutes 
 
 
 

http://www.ict-vimsen.eu/index.php/news


 

D5.8 2nd Year Dissemination report including communication 
material 

 

 

 

Page 45 of 56 

Short description 
ChArGED participated in the Mobile World Congress 2017 via DAEM as a member of HAMAC (Hellenic 
Association of Mobile Application Companies) participating in the booth of greek companies. CharGED 
project was disseminated through flyers as well as one-to-one discussions/presentations. 
 

Social media :  
https://www.facebook.com/daemitcompany/photos/a.383341638387531.92980.345291462192549
/1285299831525036/?type=3&theater 

 

 Dissemination event #8: CEBIT 2017, Hannover, Germany 

Date: 21 - 24 March 2017 
 

Audience/Activity 
SMEs, StartUps, Enterprises Academia/Researchers, Business, NGOs, Institutes 
 
Short description 
ChArGED participated in CEBIT 2017 via DAEM hosting a booth and presenting ICT solutions for the 
public sector as well as its current R&D projects. CharGED project was disseminated through flyers as 
well as one-to-one discussions/presentations. 
 
Webpage:  
http://www.cebit2017.de/exhibitor/daem/L460500?source=akl 

Social media :  
https://www.facebook.com/daemitcompany/photos/a.383341638387531.92980.345291462192549
/1298534096868276/?type=3&theater 

 

 Dissemination event #9: City Challenge Crowd Hackathon #smartcity, Hellenic Kosmos 
Culture Center, Athens, Greece 

Date: 12 - 14 May 2017 
 
Audience/Activity 
PA s (Greek), SMEs, StartUps, Local Authorities/Municipalities & Regions, Academia / 
Researchers,Business, NGOs, Institutes 
 

Short description 
ChArGED participated in City Challenge Crowd Hackathon via DAEM presenting ICT solutions for the 
public sector, as well as its current R&D projects. DAEM hosted a booth and was also part of the invited 
speakers’ agenda. CharGED project was disseminated through flyers, one-to-one discussions and DAEM 
presentation. 

Social media :  https://www.facebook.com/daemitcompany/videos/1354668694588149/ 

 

 Dissemination event #10: Gamification, a driver for sustainable behavior change in cities?" 

Date: 7 June 2017 
 
 

https://www.facebook.com/daemitcompany/photos/a.383341638387531.92980.345291462192549/1285299831525036/?type=3&theater
https://www.facebook.com/daemitcompany/photos/a.383341638387531.92980.345291462192549/1285299831525036/?type=3&theater
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Audience/Activity 
Presentations from the ChArGED, EMPOWER and hackAir project.The audience in the day of the webinar 
were 67 individuals from different organizations interested in energy efficiency from the academy, 
government and business across Europe. 

 
Description 
A webinar hosted by the Green Digital Charter, http://www.greendigitalcharter.eu. ChArGED presented 
its overall goal and gamification process to motivate energy wastage and energy friendly employee 
behaviour through state of art gamification processes. During the webinar, ChArGED presented its 
Gamification approach and the potential of introducing gamification in Public buildings. 
 

 

Figure 32 VIMSEN Paper 

 

 Dissemination event #11: IEEE Global Internet of Things Summit (GIoTS) 

Date: 6-9 June 2017 
 

Audience/Activity 
A scientific IEEE global conference involving also a good degree of industry. Around 50 participants 
were following this workshop. 
 
Short description 
The research paper entitled “IoT-Enabled Gamification for Energy Conservation in Public Buildings” 
(T.Papaioannou et.al.), was presented at the 2017 Global Internet of Things Summit (GIoTS) in June 6-9 
2017, in Geneva, Switzerland. The paper is now also available in IEEE Xplore at 
http://ieeexplore.ieee.org/document/8016269/. ED (George Boultadakis) participated at the event and 
presented this paper. 
This workshop in the event GIOTS was organised by EE project Entropy. 

 
 

http://www.greendigitalcharter.eu/
http://ieeexplore.ieee.org/document/8016269/
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 Dissemination event #12: IEEE PowerTech Manchester 

Date: 18-22 June 2017 
 
Audience/Activity 
One of the flagship conferences of the IEEE PES and IEEE SmartGrid communities 
with 689 registered participants from academia and the industry. 
 

Short description 
The research paper entitled “Optimal Design of Serious Games for Consumer 
Engagement in the Smart Grid” (T. G. Papaioannou et al.) was presented at the 
2017 IEEE PowerTech in June 6-9 2017, in Manchester, U.K.  AUEB (T. G. 
Papaioannou) participated at the event and presented this paper. 
 

 
 Dissemination event #13: GamiFIN 2017 Conference  

Date: 9-10 May 2017, Pori, Finland 
 

Audience/Activity 
The scientific community of the gamification field. In the session of the ChArGED related publication 
approximately 35 people participated. 
 

Short description 
The paper entitled "Waste No More: Gamification for Energy Efficient 
Behaviour at the Workplace" examines the potential to engage the 
employees through state of art gamification mechanics and dynamics, 
utilizing information from the everyday interactions of employees with 
energy consuming devices. The paper alongside with the remaining 
gamification papers can be found in the GamiFIN 2017 proceedings 
website (http://ceur-ws.org/Vol-1857/) and are available as free open-
access. 
 

 Dissemination event #14: IEEE SmartGridComm, Dresden, Germany 

Date: October 23-26, 2017 
 

Audience/Activity 
The flagship conference of the IEEE ComSoc and IEEE SmartGrid communities with hundreds 
participants from academia and the industry. 
 

Short description 
The research paper entitled “Teaming and Competition for Demand-Side Management in Office 
Buildings” (T. G. Papaioannou et al.) was presented at the 2017 IEEE SmartGridComm in October 23-26 
2017, in Dresden, Germany.  AUEB (T. G. Papaioannou) participated at the event and presented this 
paper. 
 

 Dissemination event #15: Athens Innovation Festival 2017 

Date: 21 November 2017 
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Audience/Activity 
Public Authorities (Greek), Local Authorities/Municipalities & Regions, Investors, 
Academia/Researchers, Business, other projects. More than 100 people participated at the event. 
 

Short description 
The project was presented by Dr. Cleopatra Bardaki from ELTRUN E-Business Research Center in the 
context of a specialized workshop held at the Athens Innovation Festival 2017. 
The Athens Innovation Festival 2017 was a three-day festival of innovation held in Athens, Greece in 
20th -22nd November 2017. In the context of the workshop, a number of innovative solutions were 
presented to a large audience, focusing on EU-funded research activities. Additionally, the workshop 
participants had the opportunity to interact with the presenter/ project partner and learn more 
regarding the ChArGED solutions and its potential benefits. 
 

Workshop Agenda 

 
 

Extracts of CHARGED presentation 

http://www.eltrun.gr/
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 Dissemination event #16: EMEX the Energy Management Exhibition 

Date: 22-23 November 2017 
 
Audience/Activity 
ESCos, energy managers, manufacturers, public bodies 
 

Short description 

EMEX is the energy management show that connects all energy users with leading experts, policy 
makers, suppliers and technical solutions. The event includes a conference programme that helps 
attendees control energy costs, gain industry insights, source innovations, share knowledge and stay up 
to date with the latest and upcoming legislative changes and how these are affecting businesses. 

Wattics had a stand at the trade event and took the opportunity to promote CHARGED together with its 
own solutions for the duration of the event.  

EMEX establishes and builds partnerships between business, third party intermediaries, training 
suppliers, government and public bodies to accelerate the adoption and the implementation of energy 
efficiency measures in order to reduce energy use and carbon emissions. 

Webpage: https://emexlondon.com/ 

 

Media and videos  

https://emexlondon.com/
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https://www.youtube.com/watch?v=TPw7522pE2U&list=PLNPiGLbDyTzfbdvyVOIQQtbMrCwGT4CS
w 
 

 Dissemination event #17: Empowering cities. Innovative strategies for smart buildings and 
citizens 

Date: 24 January 2018 
 

Audience/Activity 
PAs (Greek), Local Authorities/Municipalities & Regions, Academia/Researchers, Business, other 
projects. More than 100 people participated at the event. 
 

Short description 
The event was organized by the research center CIRCE, under the umbrella of two of the European 
projects that the center coordinates: NEED4B and TRIBE. The co-organizers of the event are the 
Cataluña Technical University, through the EnerGAware project, and the company Solintel, through the 
OrbEEt project at the impact hub in Madrid. This was an opportunity for many projects to be presented 
and raise important issues that were used as seeds for fruitful roundtable discussions towards the 
upcoming calls for proposals in energy related topics.  ED (Anastasia Garbi) participated promoting Cha 

 
Αgenda  
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Extracts of CHARGED presentation 
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Figure 33 Photos from the Empowering cities workshop 
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4.2.2 ChArGED, Organisation of conferences, seminars and workshops 

 Event: ChArGED WP3 workshop on Gamification Design 

Date: 23 – 24 November 2016 
 
Audience/Activity 
WP3 partners, invited external innovators/experts.  
 

Short description 

A ChArGED WP3 workshop on Gamification Design was hosted by AUEB in the Athens Center for 
Entrepreneurship and Innovation (ACEIn) in Greece. During this workshop external innovators (in 
the areas of gamification and mobile app design) were invited to assist the WP3 partners in the 
concept of the ChArGED game and mobile app design/development. The workshop inlcluded a 
presentation of the main ChArGED concepts to the invited experts, as well as brainwritting 6-3-5 
method sessions in order to gather ideas for developing candidate scenarios, epicss, acceptance 
criteria and userstories that would be used as inputs for the generic ChArGED game and mobile App 
design.   

Webpage: http://www.charged-project.eu/?q=content/charged-workshop-gamification-23-24-
november-2016   

http://www.charged-project.eu/?q=content/charged-workshop-gamification-23-24-november-2016
http://www.charged-project.eu/?q=content/charged-workshop-gamification-23-24-november-2016
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Figure 34 Extract from the Gamification workshop agenda 

 

Figure 35 Photos from the Gamification workshop  
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5 Impact evaluation 

Key Performance Indicators for the impact evaluation are documented in D1.1 – Project management 
plan. It is worth to mention the high rate of success of the dissemination and communication activities, 
with most of the targets to have been overachieved. 

Table 1: Targets and actual impact of the dissemination and communication activities 

  KPI 
Target 
(M36) 

Target 
(M24) 

Achieved 

WP5 
– 
Proj
ect 
Impa
ct  

5-1 
Effectivenes
s and 
Impact of 
Disseminati
on activities  

5-1-1 Visibility of the public ChArGED 
website 

Approxim
ately 1500 
visitors 

1000 
(average 
per 
month) 

1538 (average 
per month)   

5-1-2 Number of written and electronic 
publications (in academic and technical 
media) 

 5 
2 10 

  

5-1-3 Number of written and electronic 
publications (in industrial, business and 
public media) 

 5  
2 8 

 

5-1-4 Number of website / newsletter 
articles via partner’s channel  5  

2 2 
  

5-1-5 Number of presentations (in 
symposiums, meetings, congresses)  6 

4 15 
  

5-1-6 Number of Project workshops  1 
1 1 

 

5-1-7 Number of followers on Twitter  50 
35 45 

 

5-1-8-Number of followers on LinkedIn   50 
35 51 

 

5-1-9 Number of publications on LinkedIn  15  
10 25 

 

5-1-10 Number of Communication videos  1 
0 0 

 

5-2 
Innovation 
creation 
and 
exploitation 
activities 

5-2-1 Number of third party 
organisations contacted for technology 
licensing 

 3 
0 3 

 

5-2-2 Participation to industry leading 
trade fair events 

 3 
2 3 

 

5-2-3 Number of partners integrating 
part of the Project’ technology within own 
product range 

 2 
0 0  

5-3 
Business 
Modelling 
and Socio-
economic 
Sustainabili
ty  

5-3-1 Number of new business models 
(BMs) for offering gamified solutions for 
energy efficiency are defined and 
evaluated 

 3   

0 3 
 

5-3-2 Expected socio-economic 
evaluation of the project solution based 
on the data from the pilot studies 

Positive 

N/A N/A  

 Achieved  Target for M36 

 Significant overachievement  Not Achieved 
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6 Conclusions 

The project has overall conducted various dissemination activities for the second year. Most of the 
relevant KPIs for the period have been achieved and some of them significantly overachieved. The 
project will continue to intensify these activities during the next year, especially since more results 
will be available that can be demonstrated. 

 

 

 


